Entrepreneurship, Challenges & Opportunity: The Indian Picture by GUPTA, AVNESH KUMAR
MPRA
Munich Personal RePEc Archive
Entrepreneurship, Challenges &
Opportunity: The Indian Picture
AVNESH KUMAR GUPTA
P.G.D.A.V. College (Evening), University of Delhi, India
1 March 2012
Online at https://mpra.ub.uni-muenchen.de/79720/
MPRA Paper No. 79720, posted 22 June 2017 12:53 UTC
  1
   Entrepreneurship, Challenges and Opportunities: The Indian Picture 
     Risk taking ability, self-confidence, decision making ability, knowledge of cumin growing to 
harvesting technology, economic  motivation, market orientation, risk aversion, ability of co-ordination 
according to business environment, etc., are indicators of behaviour of entrepreneurs. 
Entrepreneurship has gained greater significance at global level under changing economic scenario. 
Global economy in general and Indian economy in particular is poised for accelerated growth driven by 
entrepreneurship.  Admits environment of super mall culture we find plenty of scope for entrepreneurship 
in trading and manufacturing. 
     An entrepreneur is a person who is able to look at the environment, identify opportunities to improve 
the environmental resources and implement action to maximize those opportunities. It is important to bear 
in mind the entrepreneurial skills that will be needed to improve the quality of life for individuals, 
families and communities and to sustain a healthy economy and environment. Taking this into 
consideration, we will find that each of the traditional definitions has its own weakness. 
     The first definition leaves little room for innovations that are not on the technological or organizational 
cutting edge, such as, adaptation of older technologies to a developing-country context, or entering into 
export markets already tapped by other firms. Defining entrepreneurship as risk-taking neglects other 
major elements of what we usually think of as entrepreneurship, such as a well-developed ability to 
recognize unexploited market opportunities. 
     Entrepreneurship as a stabilizing force limits entrepreneurship to reading markets disequilibria, while 
entrepreneurship defined as owning and operating a business, denies the possibility of entrepreneurial 
behaviour by non-owners, employees and managers who have no equity stake in the business. Therefore, 
the most appropriate definition of entrepreneurship that would fit into the rural development context, 
argued here, is the broader one, the one which defines entrepreneurship as: "a force that mobilizes other 
resources to meet unmet market demand", "the ability to create and build something from practically 
nothing", "the process of creating value by pulling together a unique package of resources to exploit an 
opportunity". 
    Entrepreneurship so defined, pertains to any new organization of productive factors and not exclusively 
to innovations that are on the technological or organizational cutting edge, it pertains to entrepreneurial 
activities both within and outside the organization. Entrepreneurship need not involve anything new from 
a global or even national perspective, but rather the adoption of new forms of business organizations, new 
technologies and new enterprises producing goods not previously available at a location. 
     This is why entrepreneurship is considered to be a prime mover in development and why nations, 
regions and communities that actively promote entrepreneurship development, demonstrate much higher 
growth rates and consequently higher levels of development than nations, regions and communities whose 
institutions, politics and culture hinder entrepreneurship. An entrepreneurial economy, whether on the 
national, regional or community level, differs significantly from a non-entrepreneurial economy in many 
respects, not only by its economic structure and its economic vigorousness, but also by the social vitality 
and quality of life which it offers with a consequent attractiveness to people. 
     Economic structure is very dynamic and extremely competitive due to the rapid creation of new firms 
and the exit of 'old' stagnant and declining firms Redefining entrepreneurship and innovation Succeeding 
as an entrepreneur and an innovator in today’s world is vastly different from what it was earlier. 
Organizations will face seven trends in the next decade as they flight to survive, grow and remain 
competitive. 
1. Speed and uncertainty will prevail. 
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2. Technology will continue to disrupt and Unable. 
3. Demographic datas will dictate much of what happens in business. 
4. Loyalty will erode. 
5. Work will be done anywhere, anytime. 
6. Employment as we know it will disappear. 
Women Entrepreneur: 
     Women entrepreneurs have been making a significant impact in all segments of the economy in India, 
Canada, Great Britain, Germany, Australia and the United States. The areas chosen by women are retail 
trade, restaurants, hotels, education, cultural, cleaning, insurance and manufacturing. The new thrust 
suggests following two factors pulling or pushing women in an entrepreneurship.   Women takes up 
business enterprises to profession as a challenge and an get over financial difficulties and respond- 
adventure with an urge to do some - visibility is thrust on them due to family -thing new, liking for 
business and circumstances. to have an independent occupation. With the spread of education and new 
approaches/awareness, women entrepreneurs are achieving higher level of 3E’s, namely: (i) Engineering 
(ii) Electronics (iii) Energy. Though, we should not forget certain Psycho-Social Barriers which hinders 
the growth of women entrepreneurship. 
Opportunities : 
➢ Free entry into world trade. 
➢ Improved risk taking ability. 
➢ Governments of nations withdrawn some restrictions 
➢ Technology and inventions spread into the world. 
➢ Encouragement to innovations and inventions. 
➢ Promotion of healthy completions among nations 
➢ Consideration increase in government assistance for international trade. 
➢ Establishment of other national and international institutes to support business among nations 
of the world. 
➢ Benefits of specialization. 
➢ Social and cultural development 
Challenges: 
➢ Problems of raising equity capital 
➢ Difficulty in borrowing fund. 
➢ Throat-cut competitions endangered existence of small companies. 
➢ Problems of availing raw-materials. 
➢ Problems of obsolescence of indigenous technology 
➢ Increased pollutions Ecological imbalanced. 
➢ Problems of TRIPS and TRIMS. 
➢ Exploitation of small and poor countries, etc. 
Suggestions 
➢ Govt. should provide separate financial fund of women’s entrepreneur. 
➢ We should provide her special infrastructure facilities, whatever she needs. 
➢ Govt. should arrange special training programmes of women entrepreneurship 
➢ Govt. should felicitate top rank women’s entrepreneurs. 
➢ Women entrepreneur should more competitive and efficient in the local & international market. 
➢ We should invite successful women entrepreneurs from foreign countries. 
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Women Entrepreneurship in India 
     Out of total 940.98 million people in India, in the 1990s, females comprise 437.10 million representing 
46.5 percent of the total population. There are 126.48 million women workforce but as per the 1991 
census, only 1, 85,900 women accounting for only 4.5 per cent of the total self-employed persons in the 
country were recorded. As per a rough estimate the number of  SSIs are expected to be2.5 billion having 
9% women entrepreneurs in to it. Considering this trend, women participation in another five years was 
20 % more, raising the number of women entrepreneurs to about 5, 00,000. Combined effect of 
motivational drive, preparation of information material, conducting training, creation of women industrial 
estates, and training of promoters and use of mass media all together is bound to accelerate the process of 
women entrepreneurship development. Some psycho-social factors impede the growth of women 
entrepreneurs are as follows: 
                                                                                                                                                                                                                                                                      
➢ Poor self-image of women 
➢ Inadequate motivation 
➢ Discriminating treatment 
➢ Faulty socialization 
➢ Role conflict 
➢ Cultural values 
➢ Lack of courage and self-confidence 
➢ Inadequate encouragement 
➢ Lack of social acceptance 
➢ Unjust social, economic and cultural system 
➢ Lack of freedom of expression 
➢ Afraid of failures and criticism 
➢ Susceptible to negative attitude 
➢ Low dignity of labour 
     What New Awareness has to say about it? The new Industrial Policy of the Government of India has 
specially highlighted the need for special entrepreneurship programmes for women entrepreneurs in the 
nature of product-process oriented courses – to enable them to start small-scale industries. A majority of 
women entrepreneurs are from the middle class families who have low technical education, less family 
responsibilities but desire to become entrepreneurs. This potential should be identified and tapped. 
Rural Entrepreneur Succeeding as an entrepreneur and an innovator in today’s world is vastly different 
from what it was earlier. Besides, the existing generation of entrepreneurs is passing through the transition 
period. They experience financial resource limitation to promote or to develop a venture and there is also 
look of research and innovation to meet with marketing challenges. Indian rural economy is also 
experiencing behaviour of entrepreneurs. Aim of most farmers is to earn profits from farming as from any 
other business, if he determines the objectives. A farm business necessary requires deliberate decision and 
proper investment, after assessing risk and available resources to maximize profit. There for 
entrepreneurship is not simply adoption of new activity but it is transformation of a person from 
traditional of modern India is known as “Home spices” and is in fact the largest producer, consumer and 
exporter of spices in the world. Though, cumin cultivation requires more inputs and production prices are 
high but last two years monetary output is uncertain. It is also sensitive crop to many disease, pest and 
also highly risky crop considering natural hazards, as well as the day to day fluctuating wholesale price 
index. Organizations will face seven trends in the next decade as they flight to survive, grow and remain 
competitive. 
➢ Speed and uncertainty will prevail. 
➢ Technology will continue to disrupt and enable. 
➢ Demographics will dictate much of what happens in business. 
➢ Loyalty will erode. 
➢ Work will be done anywhere, anytime. 
➢ Employment as we know it will disappear. 
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Opportunities for Rural Entrepreneurs. 
➢ Crashed Scheme for Rural Development 
➢ Food for Work Programme 
➢ National Rural Employment Programme 
➢ Regional Rural Development Centres 
➢ Entrepreneurship Development Institute of India 
➢ Bank of Technology 
➢ Rural Innovation Funding 
➢ Social Rural Entrepreneurship. 
Challenges For Rural Entrepreneurs 
➢ Growth of Mall Culture 
➢ Poor Assistance 
➢ Power Failure 
➢ Lack of Technical Know-how 
➢ Capacity Utilization 
➢ Infrastructure Sickness 
Present Entrepreneurial Scenario 
     Mr. Ratan Tata had clearly articulated to us his ‘vision’ for Tata Motors. The company has very 
successfully launched its passenger cars- ‘Indica’ and ‘Indigo’ and recently in January’ 2008 they have set 
a benchmark in the history of four-wheeler industry all around the globe by offering their masterpiece 
‘NANO’ to be the world’s cheapest car worth 1 Lac rupees only. The company has also taken over the 
business of Corus, a giant in the steel industry. 
     Vijay Mallya’s mission was to create brand Kingfisher as a generic brand for lifestyle. There happened 
to be some sort of compatibility between the way he lived his life and the brand image that he was 
thinking to create. One of the key ingredients of innovation is to simply be yourself. He did the 
restructuring process of United Breweries without any sense of embarrassment. We are all sometimes 
stymied, curbed and limited by ourselves. Philips, Sony, Honda, Ford provide the signposts of 
entrepreneurship today for all to emulate. Some of these have come up only in recent years and from 
small beginnings. In India, too, one sees glimpses of such entrepreneurship. ICICI’s experience tells a 
great deal about entrepreneurship – good as well as not so good. 
Following Indian firms will keep on dominating the corporate world in the future too — 
➢ Tata Steel & Motors 
➢ Indian Oil Corporation 
➢ Reliance industries 
➢ Infosys Technologies 
➢ Moser Baer 
➢ Bharti Tele-ventures 
     They are dynamic entrepreneurs, who manage and lead their companies not only to remain in the 
business but to expand it. Dynamic entrepreneurs look for growth they do not have only a vision but are 
also capable of making it happen. They think and act globally, look for expansion, rely on external 
resources, seek professional advice or they work with professional teams. They challenge competitors 
instead of avoiding them and take and share risks in a way that leads to success. In this way economic 
  5
vitality of a country largely depends on the overall level of entrepreneurial capacity, i.e., on its ability to 
create rapidly growing companies 
Summary 
      The entrepreneurs provide a magical touch to an organization, whether in public or private or joint 
sector, in achieving speed, flexibility, innovativeness, and a strong sense of self-determination. They bring 
a new vision to the forefront of economic growth. 
